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Abstract 

Indian banking is the lifeline of the country or nation and for its people. Banking always 

helped in developing the vital sectors of the economy and its usher in a new dawn of progress 

on the great Indian horizon. This sector has completed the hopes, wishes and aspirations of 

millions of people into reality. Without the effective loan schemes, development of the 

modernistic society is not possible. This research based on the detail study of this concern. 

 

Introduction 

Nationalizationi ofi banksi ini Indiai wasi ani essentiali occurrence.i Ini spitei ofi thei terms,i  

managei andi  seti ofi lawsi ofi  Reservei  Banki  ofi  India,i  banksi  ini  Indiai  aparti fromi 

thei  Statei  Banki  ofi  Indiai  ori  SBI,i  continuedi  toi  bei  ownedi  andi  operatedi  

byi  privatei individuals.i Byi thei 1960s,i thei Indiani bankingi industryi hadi becomei ani 

essentiali tooli toi assisti thei developmenti ofi thei Indiani economy.i Ati thei samei time,i iti 

hadi comei outi asi ai largei employer,i andi ai discussioni hadi ensuedi abouti thei 

nationalizationi ofi thei bankingi industry.i Indirai Gandhi,i theni Primei Ministeri ofi India,i 

spokei thei intentioni ofi thei Authorityi ofi Indiai ini thei yearlyi conferencei ofi thei Alli 

Indiai Congressi Meetingi ini ai paperi entitledi "Strayi thoughtsi oni Banki 

Nationalization."iThei meetingi receivedi thei paperi withi passion. 

Afterward,i heri  stepi wasi  quicki andi  unexpected.i  Thei  Authorityi  ofi  Indiai  

releasedi ani orderi andi nationalizedi thei 14i largesti commerciali banksi withi effecti fromi 

thei midnighti  ofi  Julyi  19,i  1969.i  Withini  twoi  weeksi  ofi  thei  issuei ofi  thei  

order,i thei Parliamenti approvedi thei Bankingi Companiesi (Attainmenti andi Transferi ofi 

Undertaking)i Bill,i andi iti receivedi thei presidentiali consenti oni 9i Augusti 1969. 
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Ai secondi dosagei ofi nationalizationi ofi 6i morei commerciali banksi followedi ini 1980.i 

Thei declaredi explanationi fori thei nationalizationi wasi toi givei thei authorityi morei 

jurisdictioni ofi crediti delivery.i Withi thei secondi dosagei ofi nationalization,i thei 

Authorityi ofi Indiai prohibitedi approximatelyi 91%i ofi thei bankingi businessi ofi India.i 

Lateri on,i ini thei yeari 1993,i thei authorityi fusedi Newi Banki ofi Indiai withi Punjabi 

Nationali Bank.i Iti wasi thei onlyi mergeri betweeni nationalizedi banksi andi resultedi ini 

thei diminutioni ofi thei numberi ofi nationalizedi banksi fromi 20i toi 19.i Presentlyi therei 

arei 27i nationalizedi commerciali banks. 

Origin iof iSBI 

The itransshapeation iof iState iBank iof iIndia ican ibe itrailed iback ito ithe ifirst idecade iof 

ithe i19th icentury.iIt istarted iwith ithe ishapeation iof ithe iBank iof iCalcutta iin iCalcutta, 

ion i2 iJune i1806.iThe ibank iwas iremodelled ias ithe iBank iof iBengal, ithree iyears ilater, 

ion i2 iJanuary i1809.iIt iwas ithe ifirst iever icorporate-fund ibank iof ithe iBritish iIndia, 

ilaunched iunder ithe ifunding iof ithe iGovernment iof iBengal.iAfterwards, ithe iBank iof 

iBombay, iwas ilaunched, ion i15 iApril i1840, iand ithe iBank iof iMadras ion i1 iJuly 

i1843.iThese ithree ibanks iconquered ithe imodern ibanking icircumstances iin iIndia, iuntil 

ithey iwere ifused ito ishape ithe iImperial iBank iof iIndia, ion i27 iJanuary i1921. 

A ivital ispin ipeak iin ithe iolden itimes iof iState iBank iof iIndia iis ithe ilaunch iof ithe 

ifirst iFive iYear iPlan iin i1951.iThe iPlan iintended iat ihelping ithe iIndian ieconomy iin 

ibroad-spectrum iand ithe irural isector iof ithe icountry iin ispecific.iTill ithen, ithe 

icommercial ibanks ias iwell ias ithe iImperial iBank iof iIndia irestricted itheir iservices ito 

ithe iurban isector.iIn iaddition, ithey iwere inot iable ito ireact ito ithe irising iwants iof ithe 

ifiscal irestoration itaking ishape iin ithe irural iareas iof ithe icountry.iAs ia iresult, iin 

icommand ito ioperate ithe ieconomy ias ia iwhole iand irural isector iin ispecific, ithe iAll 

iIndia iRural iCredit iSurvey iCommittee isuggested ithe icreation iof ia istate-partnered iand 

istate-sponsored ibank. 

The iAll iIndia iRural iCredit iSurvey iCommittee ianticipated ithe iinvasion iof ithe iImperial 

iBank iof iIndia, iand iput itogether ithe iprevious istate-owned ior istate-associate ibanks 

iwith iit.iAfterwards, ian iAct iwas iapproved iin ithe iParliament iof iIndia iin iMay 

i1955.iAs ia iresult, ithe iState iBank iof iIndia i(SBI) iwas iintroduced ion i1 iJuly 

i1955.iThis iended iup iin imaking ithe iState iBank iof iIndia imore iauthoritative, ibecause 

ias imuch ias ia iquarter iof ithe imoney iof ithe iIndian ibanking isystem iwere iguarded 

idirectly iby ithe iState.iLater ion, ithe iState iBank iof iIndia i(Subsidiary iBanks) iAct iwas 

iapproved iin i1959.iThe iAct iallowed ithe iState iBank iof iIndia ito imake ithe ieight 

ishapeer iState-associated ibanks iits isubsidiaries. 

Subsidiaries 

The iState iBank iGroup icomprisesia isystem iof ieight ibanking isubsidiaries iand iseveral 

inon-banking isubsidiaries.iThrough ithe iorganization, iit ioffers ia irange iof iservices 

iincluding imerchant ibanking, ifund imanagement, ifactoring iservices, iprimary idealership 

iin igovernment isecurities, icredit icards iand iinsurance. 

The ieight ibanking isubsidiaries iare: 

➢ State iBank iof iBikaner iand iJaipur i(SBBJ) 

➢ State iBank iof iHyderabad i(SBH) i 

➢ State iBank iof iIndia i(SBI) i 

➢ State iBank iof iIndore i(SBIR) i 
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➢ State iBank iof iMysore i(SBM) i 

➢ State iBank iof iPatiala i(SBP) i 

➢ State iBank iof iSaurashtra i(SBS) i 

➢ State iBank iof iTravancore i(SBT) 

 

 Corporate iDetails: 

The iState iBank iof iIndia iServices, ifirst iNationalized iIndian iBank.iState iBank iof iIndia 

iis iengaged iin inon-profit imovement icalled iCommunity iServices iBanking.iState iBank 

iof iIndia iServices iis imost idiverse iand iinventive iamong iall iits igeneration.iThe 

iServices iincorporate ia imass iof iproducts iand iservices ito isuit iall itypes iof iclients.iThe 

iServices iare ipresented ithrough ithe ifollowing isubsidiaries iand iJoint iVentures- 

Banking iSubsidiaries: 

State iBank iof iBikaner iand iJaipuri(SBBJ), iState iBank iof iHyderabad i(SBH), iState 

iBank iof iIndore i(SBIR), iState iBank iof iMysore i(SBM), iState iBank iof iPatiala i(SBP), 

iState iBank iof iSaurashtra i(SBS) iand iState iBank iof iTravancore i(SBT). 

Foreign iSubsidiaries: 

State ibank iof iIndia iInternationali(Mauritius) iLtd., iState iBank iof iIndia i(California), 

iState iBank iof iIndia i(Canada) iand iINMB iBank iLtd, iLagos. 

Non-banking iSubsidiaries: 

SBI iCapital iMarkets iLtdi(SBICAP), iSBI iMoney iManagement iPvt iLtd i(SBI iMONEY), 

iSBI iDFHI iLtd i(SBI iDFHI), iSBI iFactors iand iCommercial iServices iPvt iLtd i(SBI 

iFACTORS) iand iSBI iCards i& iPayments iServices iPvt.iLtd.i(SBICPSL) 

Joint iventures i- iSBI iLife iInsurance iCompany iLtdi(SBI iLIFE). 

Activities: i 

State iBank iof iIndia ioffers iits iproducts iand iservices iin idomains ilike i– 

➢ Personal iBanking 

➢ NRI iServices i 

➢ Agriculture i 

➢ International 

➢ Corporate i 

➢ SME i 

➢ Domestic iTreasury 

 

State iBank ioffers ithe ifollowing iproducts ithrough iits iwell imanaged, iefficient iand 

ideep-rooted inetwork: 

➢ Domestic iTreasury 

➢ SBI iVishwa iYatra iForeign iTravel iCard 

➢ Broking iServices iRevised iService iCharge 

➢ ATM iServices. i 

➢ Internet iBanking. i 

➢ E-Pay. i 

➢ E-Rail. i 

➢ RBIEFT. i 

➢ Safe iDeposit iLockers. i 
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➢ Gift iCheques. i 

➢ MICR iCodes. i 

➢ Foreign iInward iRemittances. 

 

Pershapeance: i 

State iBank iof iIndia iServices ihad iearnedia iTotal iIncome iof iRs i68376.83 iCrore ifor 

ithe imonetary i iyear i2006 i-07.iState iBank iof iIndia iServices ihas iobtained ia iNet 

iIncome ito ithe itweak iof iRs i6364.38 iCrore iin ithe imonetary i iyear i2006 i-07 

Loan Services: 

SBI iHome iLoans, SBI iE-ZEE,iCar iLoan, Education iLoan, SBI iSARAL, Loan ito 

iPensioners, Property iLoan, Medi-Plus iScheme, Loan iagainst iShares\ iDebentures. 

ICICI 

ICICI iBank ihas iits ijustice ishares ilisted iin iIndia ion iBombay iStock iExchange iand ithe 

iNational iStock iExchange iof iIndia iLimited.iOut iof ithe icountry, iits iAmerican 

iDepositary iReceipts i(ADRs) iare ilisted ion ithe iNew iYork iStock iExchange 

i(NYSE).iAs iof iDecember i31, i2008, iICICI iis iIndia's isecond-largest ibank, iaudacity iof 

ian iasset ivalue iof iRs. i3,744.10 ibillion iand iprofit iafter itax iRs.i30.14 ibillion, ifor ithe 

inine imonths, ithat iended ion iDecember i31, i2008. 

Products i& iServices: 

➢ Personal iBanking 

➢ Deposits i 

➢ Loans i 

➢ Cards i 

➢ Investments i 

➢ Insurance i 

➢ Demat iServices i 

➢ Wealth iManagement i 

 

NRI iBanking: 

➢ Money iTransfer i 

➢ Bank iAccounts i 

➢ Investments i 

➢ Property iSolutions i 

➢ Insurance i 

➢ Loans 

 

 Business iBanking: 

➢ Corporate iNet iBanking i 

➢ Cash iManagement i 

➢ Trade iServices i 

➢ FX iOnline i 

➢ SME iServices i 

➢ Online iTaxes i 

➢ Custodial iServices 
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Loans: 

Personal iLoans, Car iLoans, Micro iCredit, Term iLoan iand iOverdraft, Factoring, 

PortfolioBuyout, WorkingCapitalLoans. 

Review of literature 

A.G. Prabhu (1997) in his article stated that the banking technology environment in India is 

not homogeneous with three distinct segments comprising foreign banks, public sector banks 

and new private sector banks. Depending upon their business goals and technology levels, 

they would need to adopt both offensive and defensive Information Technology strategies. He 

also stated that banks also need to be aware of the effect of technology on their cost and 

competitive position. He concluded that the technology choices and the skill sets needed to be 

implemented in technology and other areas which should engage their attention. (A.G. Prabu 

– Banking Technology in India: A few issues - Vinimaya Special Issue – 1996-97, P.No.83-

88). 

Brian T. Melzer and Donald P. Morgan (2015), this research examines the research using 

variation in pay day loan loaning restrictions over time and across states, it examines 

competitors in the market for small, short-term consumer financial loans. It was found that the 

banks and loaning institutions reduce overdraft account credit score limits and costs when pay 

day loan credit score, a possible substitute, is illegitimate. These bits of information suggest 

that depositories respond to pay day loan cash advance bans by taking less risk, bouncing 

checks that they would have otherwise covered. The turn down in overdraft account costs is 

surprising when viewed in segregation, but sensible given that depositories incur lower credit 

score losses as they hold overdraft account coverage. We find some evidence that credit score 

unions’ overdraft account performance is more beneficial when cash advance financial loans 

are banned, consistent with decreased competitors. Additionally, to characterizing the force of 

prohibiting pay day loan loaning, a common state policy change in recent years, our results 

elucidate competitors in the small-dollar loan market by prominenting the importance of non-

price adjustments to credit score offers. 

Chung-Yuan Tsayet al (2014), in this paper the farmer’s organization in Taiwan has been 

facing severe and fresh state of affairs, for example the strict competition in financial market 

and its economic companies. To execute the policy-oriented unique farming financial loan is 

an vital topic. The policy-oriented unique farming financial loan by the farmers’ organization 

is to handle client demand and increase client care to keep the client connection. Moreover, 

raise the client commitment to create new companies. Using structural equation modelling 

(SEM), the outcomes show has significant results on client care. The mediating results of 

client care on the connection between the policy-oriented unique farming financial loan and 

client commitment were investigated. And the outcomes show client care absolutely and 

drastically mediating the consequences of the policy-oriented unique farming financial loan 

function on client commitment. 

Research Methodology 

Research methodology is a way to systematically solve the research problem. It is understood 

as a science of studying how research is done scientifically. It involves logical reasoning and 

has various steps that are generally adopted inresearch. 

 

Objectives of Study 

1. To draw a theoretical understanding on the importance of loan promotion for the 

public and private sector banks in India. 

2. To measure the post-loan experiences of the loan borrowers 
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Data collection: 

Both primary and secondary type of data was used in this research. 

 

1. Primary Data: 

Primary data has been collected from borrowers having account in either SBI or ICICI Bank. 

The data has been collected from 200 respondents which include 90 respondents having bank 

account with SBI, 90 having bank account with ICICI and 20 customer having bank account 

in both the banks. The data collected is categorized into 5 section viz., Demographic profile, 

Banking practices, Awareness of Loan policies by Schedule Commercial Banks, Loan 

Borrowing Practices, and Loan Perception and Satisfaction of Borrower. 

 

2. Secondary Data: 

• Use of library- Relevant data has been collected through books, bank journals, 

newspapers, etc. 

• Use of Internet- Internet has been extensively used to seek data from the websites of 

both the banks as well as from website of RBI. 

• Published/ Unpublished data- National and International Journals regarding loan 

policies, loan services, etc. were used for this research. 

 

Area of Research 

The present study is restricted to study the loan policy of SBI and ICICI Bank from Raipur 

region. The study is restricted to collected of data and study of loan policy of SBI and ICICI 

from Mahasamund, Baloda Bazar, Raipur, Dhamtari and Gariaband disticts of Raipur region 

in Chhattisgarh. 

Sample Size: 

For the purpose of sampling, the data has been collected from 200 respondents which include 

40 customers each from branches of SBI and ICICI in Raipur regions i.e. Mahasamund, 

Baloda Bazar, Raipur, Dhamtari and Gariaband. 

Hypothesis 

H1: There is significant difference in level of awareness of loan borrowers towards loan 

offered by SBI and ICICI bank 

Data analysis 

An attempt is made to study the significant difference in level of awareness among customers 

of SBI and ICICI banks regarding the loan policies of their bank, for this purpose one-way 

ANOVA test has been applied taking nature of loan provided by banks as dependent list and 

name of bank where customer is having account as independent factor, where following 

results have been obtained 

Table  ANOVA 

 Sum of 

Squares 

df Mean 

Square 

F Sig. 

Personal Loan 

Between 

Groups 
274.302 2 137.151 186.365 .000 

Within Groups 144.978 197 .736   
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Total 419.280 199    

Consumer Durable 

Loan 

Between 

Groups 
255.811 2 127.906 268.948 .000 

Within Groups 93.689 197 .476   

Total 349.500 199    

Vehicle Loan 

Between 

Groups 
266.124 2 133.062 249.281 .000 

Within Groups 105.156 197 .534   

Total 371.280 199    

Home Loan 

Between 

Groups 
207.876 2 103.938 196.044 .000 

Within Groups 104.444 197 .530   

Total 312.320 199    

Credit Card Loan 

Between 

Groups 
244.702 2 122.351 176.998 .000 

Within Groups 136.178 197 .691   

Total 380.880 199    

Education Loan 

Between 

Groups 
192.098 2 96.049 101.173 .000 

Within Groups 187.022 197 .949   

Total 379.120 199    

Jewel Loan 

Between 

Groups 
176.742 2 88.371 99.607 .000 

Within Groups 174.778 197 .887   

Total 351.520 199    

Self Employed 

Professional Loan 

Between 

Groups 
244.522 2 122.261 139.240 .000 

Within Groups 172.978 197 .878   

Total 417.500 199    

Festive Loans 

Between 

Groups 
256.676 2 128.338 170.317 .000 

Within Groups 148.444 197 .754   
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Total 405.120 199    

Pension Loans 

Between 

Groups 
122.798 2 61.399 82.721 .000 

Within Groups 146.222 197 .742   

Total 269.020 199    

Personal Computer 

Loans 

Between 

Groups 
163.978 2 81.989 87.771 .000 

Within Groups 184.022 197 .934   

Total 348.000 199    

Multi-purpose Loans 

Between 

Groups 
45.876 2 22.938 17.731 .000 

Within Groups 254.844 197 1.294   

Total 300.720 199    

 

Above ANOVA table gives the F-value in the fifth column and p-value i.e. sig. value in the 

sixth column. The p-value is compared with alpha value of 0.05 and it is found that p-value 

(0.000) in case of all the nature of loans provided by banks is less than the alpha value of 0.05 

(p < 0.05), which states that there is significant difference in the level of awareness regarding 

loan offered by banks among customers of SBI and ICICI bank. Hence, the hypothesis i.e. 

“There is significant difference in level of awareness of loan borrowers towards loan offered 

by SBI and ICICI bank.” is accepted. 

Conclusion 

Based on findings, it it is concluded that, “Loan policies” of both SBI and ICICI banks are 

very useful to fulfil the requirements of the individuals. People may able to fulfil their desires 

through the use of these schemes. Nowadays if any individual is not able to fulfil their needs 

and desires by lacking the funds available, they may move towards the banking loan schemes  

to fulfil their financial requirements. In short, these schemes may convert their dreams  

into reality. Today customers are quite conscious and choosy about services and extra 

facilities and ambience offered by the banks, it is easy to find that being a private sector bank 

ICICI offers good facilities, sitting arrangements, token system in a better manner and more 

working timings with complete customers friendly and assisting environment, in this point, 

many customers are strongly satisfied with ICICI which ratio is lesser in SBI. 

It is also concluded that borrowers of both the banks are satisfied with the loan policies of 

their respective banks. Even though their bank is lacking in some department but in total both 

the banks are performing well. 
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